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Please review your career path,
leading to your appointment
as the general manager of
Alexion Pharma Canada.

I started my career at Bayer
HealthCare as a general practi-
tioner (GP) representative in
Toronto and progressed to a 
hospital representative before
moving into marketing. From
there, I went to Roche, where I
served in sales and marketing
leadership roles over the course
of six years. After that, I joined
Biogen as a national sales 
manager and progressed to a
business unit lead. My final stop
before Alexion was with my own
company, SBP Launch Specialists,
where I consulted on various
product launches in the industry. 

Please give us a brief overview
of Alexion’s history and mission
as a corporate entity in Canada.

Alexion’s mission is to discover
and develop potentially life-
transforming therapies for patients
with devastating and rare diseases.
Alexion established its presence
in Canada in early 2009 to launch
Soliris® (eculizumab), which is
indicated for the treatment 
of patients with paroxysmal 
nocturnal hemoglobinuria (PNH).

In 2013, we received our second
indication for Soliris for the 
treatment of atypical hemolytic
uremic syndrome (aHUS). More
information on Alexion and 
its products is available at
www.alexionpharma.ca. 

What are the current 
therapeutic focuses of Alexion
in Canada? 

First, we have a leading comple-
ment inhibitor franchise with
Soliris, the first and only 
approved complement inhibitor.
We developed Soliris in the 

If you were not working in
the pharmaceutical industry,
what would you be doing 
instead, and why?

As much as I would love to say
that I would be a professional 
athlete or an entertainer, I would
probably still be working in health
care. I have always had a passion
to help others.

If you could have a starring
role in one film already
made, which movie would
you pick, and why? 

I’d be Harrison Ford in Extraordinary
Measures. It’s a perfect movie for
those with rare diseases and the race
to find a cure.

What are the top three
things remaining on your
bucket list?

1. Visit Australia
2. Take my daughter to Paris
3. Go on an African safari (in Africa 
    not in Ontario)
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laboratory and received regula-
tory approvals in more than 
40 countries. In Canada and 
elsewhere, we continue to
commercialize it to treat patients
with PNH and aHUS.  

PNH and aHUS are debilitating,
ultra-rare, and life-threatening
disorders that are caused by
chronic, uncontrolled complement
activation. Patients with PNH
suffer from a progressive disease
burden and vital organ failure 
as a result of hemolysis — the
destruction of red blood cells. 

PNH can affect people of all
ages, and it has an average age of
onset in the early 30s. aHUS is a
chronic, lifelong disease that 
can occur at any age and can lead
to devastating consequences. 

In patients with aHUS, blood
clots form in small blood vessels
throughout the body, a process
known as systemic thrombotic
microangiopathy (TMA). As the
disease progresses, TMA can 
result in sudden and catastrophic
damage to the kidneys, brain,

heart, and other vital organs, as
well as premature death.

Alexion is also establishing a
premier global metabolic rare
disease franchise with the 
development of two late-stage
therapies, Strensiq™ (asfotase
alfa) for the treatment of patients
with hypophosphatasia (HPP)
and Kanuma™ (sebelipase alfa)
for the treatment of patients with
lysosomal acid lipase deficiency
(LAL-D). Strensiq®, incidentally,
was discovered and developed
right here in Canada at Enobia
Pharma, which Alexion acquired
back in 2011. Kanuma was added
to our portfolio through the 
recent acquisition of Synageva
BioPharma Corp. in June 2015.

HPP is an inherited, progressive,
ultra-rare metabolic disease in
which patients experience devas-
tating effects on multiple systems
of the body and encounter 
debilitating or life-threatening
complications. It is characterized
by defective bone mineralization,
which can lead to bone
deformities and other skeletal 

If you could have anyone,
dead or alive, sitting beside
you on a flight, who would it
be, and what two questions
would you ask?

My father (passed away when I was
19). “Dad, do you have any words
of wisdom? Would you like to meet
my children?” 

If you could eliminate one
thing from your daily 
schedule, what would it be?

Sleep. I could get so much more
done.

Which superhero power
would you like to posess,
and why?

Super speed. There’s so much to
do every day!

If you were to compete in
the Olympics, what would
be your event, and why?

Hockey, because it’s a team event
and represents Canada in our
proudest moment.

What’s your favourite hobby?
Are you any good at it?  

I recently went ice fishing and had
a great time. I am definitely not 
very good at it and do not have any
of the toys that come with it, but 
it’s fun and a great excuse to get 
together with friends.
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abnormalities, as well as systemic
complications, such as profound
muscle weakness, seizures, and 
respiratory failure, which can lead
to premature death.

LAL-D is a serious, life-threatening
rare disease associated with prema-
ture mortality and significant mor-
bidity. LAL enzyme deficiency leads
to a marked accumulation of lipids
in vital organs, blood vessels, and
other tissues, resulting in progressive
and multi-systemic organ damage, 
including hepatic fibrosis, cirrhosis,
liver failure, accelerated atheroscle-
rosis, cardiovascular disease, and
other devastating consequences. 

What does your new product
pipeline look like, and will this
change today’s therapeutic
focus?

Alexion is advancing the most 
robust rare disease pipeline in the
biotech industry, with highly 
innovative product candidates in
multiple therapeutic areas. Overall,
our clinical pipeline now includes
a total of eight product candidates
in 11 indications, with three ongoing
registration programs.

Across these programs, we are
uniquely focused on innovative
therapies that have the potential to
transform the lives of patients with
severe and rare disorders for which
there are no effective treatment 
options. As the global leader in
complement inhibition, Alexion is
strengthening and broadening its
portfolio of complement inhibitors
across diverse platforms, including
evaluating potential indications for

Soliris in additional severe and 
rare disorders beyond PNH and
aHUS. And, as I mentioned, we are
establishing a premier metabolic
franchise with late-stage develop-
ment of Strensiq and Kanuma. I am
happy to note that we frequently
work with Canadian researchers to
conduct clinical trials with the 
goal of bringing new therapies to
underserved patient populations.

What key business objectives and
priorities have you established for
Alexion in the short and long
term?

Alexion is focused on ensuring that
patients with rare diseases have
equal access to health care in
Canada. Patients with rare diseases
should not be left behind or treated
as second-class citizens. I have
often said that a rare disease is 
only rare until it affects someone
close to you — then it becomes
very personal. Alexion is working
hard to support federal and 
provincial policy changes that 
ensure quick access to therapy for
patients with rare diseases. The
company is also partnering with

clinicians to establish centres of 
expertise to improve patient care
and understanding of these diseases.
Patients with rare diseases require
all stakeholders to come together
and support them. In the long term,
Alexion is committed to discovering
and developing more breakthrough
therapies that will potentially 
transform the lives of patients with
rare diseases. 

We are passionate about serving
patients with rare diseases and their
families, and we are constantly 
reminded of the true courage and
character of the patients that we
serve. We are indeed humbled to be
able to potentially make a difference
in their lives. 

How are the issues facing 
Alexion in the rare diseases 
market different from those of
big pharma?

The challenges of working in the
rare disease setting include a variety
of factors. For example, the disease
pathophysiology of these little-
studied disorders is not well 
understood, the trial designs are
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often without precedent, the 
recruitment of patients into 
clinical trials typically requires a
global network, and the data
must often be evaluated against
baseline measurements or histor-
ical controls.

The commercialization of rare
disease treatments requires multi-
year, multinational programs
with registries and educational
programs for health care
providers. Few researchers or
companies have explored these
diseases, and, therefore, few
physicians are familiar with 
diagnosis and treatment, so 
patients frequently suffer from
missed, delayed, or inaccurate 
diagnoses.

Having worked in big pharma
and now at Alexion, what
makes Alexion unique?

When I first started at Alexion, 
I realized that it was a very 
different company and unlike
anything I had ever experienced.

What makes this company so
unique is its tremendous focus
and commitment to patients. 

Patients have been at the centre
of everything we have done since
1992, when Alexion was first 
established. That passion for 
patients has transcended across
borders and around the world,
and patient stories are highly
motivating and inspiring to our
employees. We know patients are
counting on us and we take that
responsibility very seriously.  

In this industry, we have the
tremendous capacity to do well
and to help others. Whether it is
big pharma or small biotech, we
have the ability to impact the
lives of patients and their fami-
lies. Alexion is such a great 
example of this. Everything we
do is focused on helping patients
with devastating, ultra-rare dis-
eases that previously had very
little hope and on delivering 
therapies that may transform
their lives. 

What is the best piece of 
advice you have received,
and from whom did it
come?  

“It’s a small industry — show 
respect in all that you do and to
those that you work with. One day
they could be your boss!” This came
from a highly respected person 
who I have worked with in several
capacities over the years and who
was recently inducted into the
Canadian Marketing Hall of Fame.
He knows who he is!

Tell us something most 
people don’t know about
you.

I love to play billiards; I’m just not
very good at it.

When reading a book, do
you prefer the print copy
or the electronic version?

Print — consider me old school.

What’s the one thing you’ve
done that you never want to
do again?

Snowboarding. It was so painful the
first time. I’ll stick to skiing.

Is there anything you can’t
live without?

My kids ☺
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To what do you attribute Alexion’s
success to date?

The greatest opportunity in the rare
and ultra-rare disease space is 
the possibility of being able to 
transform the lives of patients who
are often forgotten, have no effective
treatment options, and often live
without hope. 

Alexion’s approach to serving 
patients is driven by education 
and a passion to understand and

meet the unique needs of patients
suffering from rare and ultra-rare
diseases and their families. Each
day closer to treatment can be 
critical and potentially life-saving
for some patients. There is a desper-
ate need for new treatments and
accurate and timely diagnostics that
can improve, or even save, lives. 

At Alexion, we do this with a sense
of urgency because we know that
patients, families, and physicians
are relying on us.

Have you recently launched any
new corporate initiatives you
would like to share with us?

We are excited to announce 
the launch of our Canadian
website, which can be found at
alexionpharma.ca. The new site
provides a great deal of information
about the company and its mission
to serve patients, as well as job 
opportunities with Alexion.

CPM


